It is now over twenty years since Fine and Leopold (1993) first detailed the systems of provision (SoP) approach. Developed as a response to traditional 'horizontal' views of consumption, whereby discipline-specific factors were used to explain consumption across a range of goods and contexts, the approach seeks to examine consumption vertically and in its concrete specificity by looking at the full chain of activities underpinning the material production and cultural significance of different goods. As such, the approach avoids overgeneralising the relevance of particular factors, instead recognising that any instance of consumption is shaped by a shifting array of context-specific determinants. This requires a fundamentally interdisciplinary outlook, eclectically but systematically drawing on concepts and theories from different disciplines in an inductive fashion determined by the issue at hand.
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2 With reference to the study of consumption, material culture has emerged as in other fields, not least in response to the rise of the material practices and consequences of neoliberalism and a corresponding waning of the influence of postmodernism. Discursive practices have become increasingly perceived to be a consequence of material circumstances (although also giving rise to a proliferation and sequence of post-postmodernisms of various hues). As a consequence, the SoP approach has no longer relied upon its origins by simply presenting itself in terms of departure from the two subjectivist extremes of rational choice and postmodernism. It has also focused on how to address the relationship between the material and the cultural in terms of the practices and meanings associated with consumption and the relationships between the two. It is not just the factors involved in the delivery of a service or the inputs into a good that constitute the SoP; also relevant is the culture and meaning with which a good or commodity is associated, for both consumers and providers alike. Goods and services have cultural significance associated with modes of provision, as has been readily recognised, for example, in terms of the meanings of water contingent upon public or private delivery systems (which are themselves each subject to considerable variation). Thus, water provision sits astride discourses around basic needs, human rights and poverty alleviation as well as cost recovery, commercialisation and privatisation (see for example Ahlers, 2010; Bakker, 2007; Swyngedouw, 2005; UN-Water, 2012; UNDP, 2006) .
A key example of the way in which our relationship with goods, services and commodities is culturally and socially mutually dependent is illustrated in the paradox of the recent parallel expansion of both unhealthy diets and healthy eating campaigns, not least in light of the 'epidemic' of obesity. This demonstrates that there is considerable complexity in the way in which information is translated into 'knowledge' and culture, and the ways in which these turn into behaviour. The provision of a good or a service or of information does not This is the accepted version of a chapter that will appear in the forthcoming title Kravets, Olga and Maclaran, Pauline and Miles, Steven and Venkatesh, Alladi, (eds.), The SAGE Handbook of Consumer Culture. London: Sage Publications due for publication in 2018: https://uk.sagepub.com/en-gb/eur/the-sage-handbook-ofconsumer-culture/book245907 Accepted version downloaded from SOAS Research Online: http://eprints.soas.ac.uk/24426/ 9 necessarily mean these will be used as intended or anticipated. The SoP approach recognises that the cultural perceptions and identities of the users will be significant in the consumption and production processes, and these are heavily influenced if not rigidly determined by the material practices attached to the corresponding SoP, and not simply at the point of consumption itself.
The cultural content, or system, attached to a good is related not only to the material system of provision but also to wider cultural influences (for example, gender, class, age and nationality). Each SoP is attached to its own integral cultural system and this cultural system derives content from each and every material aspect of the SoP but in ways that are not rigidly predetermined nor necessarily immediately obvious. What is absented can be as striking as, for example, the simple knowledge in the case of water in England and Wales that almost as much as one-third of bills go towards paying interest and dividends (Bayliss, 2014) . Indeed, much consumer politics targets bringing knowledge of the how of production (such as sweated or child labour) to the attention of the consumer! In such analysis, consumers are acknowledged to be reflexive. They are not passive
recipients either of what they consume or how they perceive it. As a way of engaging with the material culture of consumption Fine (2013b) grouped the characteristics of material culture under ten headings (known as the 10Cs) as follows, with these being mutually constitutive of corresponding cultural systems of SoPs in diverse and specific ways.
1.
Constructed -the cultural systems attached to consumption are constructed in that they are influenced by the material practices of the SoP. Commodities have associated meanings for consumers, which may be variably responsive to what they know of the chain of provision, and its distinctive material properties. These may also be subject to change and to manipulation (for example, drinking a particular brand of bottled water may project a certain image as well as quenching This is the accepted version of a chapter that will appear in the forthcoming title Kravets, Olga and Maclaran, Pauline and Miles, Steven and Venkatesh, Alladi, (eds.), The SAGE Handbook of Consumer Culture. London: Sage Publications due for publication in 2018: https://uk.sagepub.com/en-gb/eur/the-sage-handbook-ofconsumer-culture/book245907 Accepted version downloaded from SOAS Research Online: http://eprints.soas.ac.uk/24426/ 13 meat and dairy systems. In a sense, though, this is to revisit the horizontal/vertical dualism in the study of consumption. This is itself acknowledged within the SoP approach that both seeks to identify integral forms of provisioning whilst also acknowledging that these interact with one another. SoPs also share common horizontal factors, even if integrating them differently in extent and manner, at both national and international levels and across conditions such as equity and quality of provision, labour market conditions and macroeconomic impacts.
In principle, each SoP needs to be addressed by reference to the material and cultural specificities that take full account of the whole chain of activity, bringing together production, distribution (and access), and the nature and influence of the conditions under which these occur. This is not to say that every element in the chain of provision plus every relevant contextual or 'horizontal' factor needs to be thoroughly investigated before SoPs can be identified and specified. In practice, the way SoPs are identified will depend on the question at hand. Investigating sources of salmonella in chicken points to the poultry system, whereas diet as a contributory factor to an epidemic of obesity suggests attention to the food system as a whole.
For research purposes it is usually necessary to shine a spotlight on the elements of the SoP that are of particular relevance to the issue under consideration. Recent applications of the approach, for example to housing, Robertson (2014) and water, Bayliss (2014) , have focused on finance and financialisation, attempting to redress the relative neglect of the growing encroachment of these on social and economic life in analyses of consumption, although there is a healthy new field studying the financialisation of everyday life (Bayliss et al., 2017; Fine, 2013a; Langley, 2008; van der Zwan, 2014) . In investigating housing and financialisation, some elements of the housing SoP will be more relevant than others (which is compatible with recognising interlinkages and mutual determination), while other important elements of the SoP (such as Housing Associations, DIY, repair and maintenance, commitment to systemic, interdisciplinary analysis that is able to finesse the relationship between theory and specificity.
Second, the material culture of a commodity clearly affects consumption patterns due to the different material nature of different goods as well as the cultural values attached to them. Yet, major ideological shifts, for example, towards greater individualisation of society and expanded presence and influence of finance have influence across numbers of SoPs.
Third, policy outcomes are case-specific. The complex web of structures, agents, processes and relations means that the same policy will lead to different outcomes in each context, depending on the prevailing SoP in which it is implemented.
Fourth, history is significant. The prevailing state of affairs rests heavily on past forms of provision and the way in which these have informed the continuing evolution of both material and cultural aspects of provision.
Fifth, the state has a multi-faceted role in incorporating diverse agencies including branches of government, from central to local. Its influence goes beyond the obvious interventions such as sector policy, encompassing a range of policy channels, including environmental and financial legislation. Privatisation does not reduce the role of the state but changes it, usually from that of direct provider to regulator and enabler. State subsidies and cross-subsidies, sometimes implicit, affect the social equity of policy outcomes.
Finally, privatisation and financialisation are transforming consumption in the UK and elsewhere, making their incorporation into consumption studies imperative. Goods production and service delivery are now subject to the vagaries of shareholders that are interested in asset values, from the sale of social housing to the privatisation of water. Rather than serving consumption as such, pursuit of profitability is diverted towards financial engineering.
